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Dr. Babita Pathak (HOD)  M.com, Ph.D
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Miss Mitalee Kumar M.com, NET, Ph.D
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SION MISSION

F

| "To be a center of excellence in To provide comprehensive commerce
~ | commerce education, fostering education that blends academic rigor
innovation, ethical leadership, and with practical learning, fostering critical
entreprencurship through a blend | thinking, ethical decision-making, and
of academic rigor, practical - entreprencurial skills. We aim to
exposure, and industry empower students with knowledge,

global perspectives, and industry-

relevant expertise to excel in the
dynamic business environment and
contribute meaningfully to society."

collaboration, empowering
students to become global
contributors 1n the evolving
business landscape.




To nurture and empower students with comprehensive

knowledge and practice skills in commerce.

To promote ethical decision making and entrepreneurial
spirit.

To promote research and innovation with analytical
thinking.

To promote industry collaboration to produce capable
professionals who can contribute meaningfully to the
global business environment.




FACULTY EXCELLENCE

- * Papers Published

* Seminars/Conferences

* Faculty Development
Programmes



Faculty has published their

| research 1n various reputed

1 national, international,
SCOPUS and UGC- Care

listed journals.




F aculty Leadershlp and Achlevements

* Representation of College at Umvers1ty level by
participating in paper setting and valuation.

* Invited as Resource Persons for national seminar.

* In charge of various committees (Admission,
Student Union, Cultural, Discipline, Anti-
Ragging, Internal Exam)

* External Examiner for practical viva-Voce.

* Superintendent/Assistant Superintendent of
University Exams.




University Toppers

 2018-19  Kavita M.Com 6 Position

2019-20 Sweeja Gupta M.Com 10t Position

2019-20 Tarini Verma B.Com Final 4t Position
2019-20 Gulnisha Shaikh B.Com Final 7t Position

2019-20  Kiriti Chopda B.Com Final 10 Position




Student Recognition Awards

©/ 1 Shri Chandanmal B.Com Jyoti Yuvraj Aditi Singh
) Surana Smriti Padak Ist Dewangan  Dewangan

2 Shri Chandanmal B.Com  Gulnisha Pankaj Yash Kumar

Lodha Smriti Padak e Shaikh Chohan Choudhary
3 Shri Panchanan B.Com Ritu Vishal Aishwariya
Bhaduri Smriti Padak 3™ Dewangan  Dubey Goswami

Shrimati Anpurnadevi M.Com Kavita Riya Farikar Nasrin
Smriti Padak Sharma Jahan



ACADEMIC CALENDER

3 in Process AN SRR DEPARTMENT OF COMMERCE
Seminar Organise in modermn trend of buying behaviour of 202 3'24
? consumers 13/07/2024
g B Juby 26 Working Viva Based Project Work af M.Com IV th Semester 13/07/2024
Days Guideline for ( NEP ) New Education Policy 15 th JULY TO 20 th JULY IELY Admission in Process 01 to 31 JULY
Departmental Meeting 19/07/2024 1 24 W. Days for New session 15 to 31 JULY
8 com 15t Semester Classes Start 22/07/2024 Preparation of E - Content 01 to 31 July
Departmental Meeting 29/07/2024 viva based on Project Wark and of 15t Week of July
1 N 8 .COM Part 1| & Part Il Classes Start — 30/07/2024 Project Report .
Admission in Process 15t August 16 215t Augus
Induction Program for B.Com 1st Semester 5/8/2024 { Augest Admission in Process 01 to 16 Aug
Aungust - 23 Working |0 C1255es Starts 6/8/2024 24 W.Days  [Commerce Day C in department 07-08-2023
g |Independence day Celebration —4 15/08/2024 pe Day Ci 15-08-2023
¥ - — 7
| YERtion for B Lom 16t = ¢ 22/0B/2024 Starting U.G. and P.G.Clastes 17-08-2023
icounsiling for final year students for selecting of Last Week of Aug.
optional subject
5 b How to ish a successful start up - 1 Day 1st Week of Sep.
23 W. Days workshop
Departmental Meeting 20-09-2023
Induction Programme 27-09-2023
(October Departmental Meeting 1st Week of Oct.
24 W. Days
| December Internal Exam of M.Com 3rd Sem. Students 04-12-23 to 06-12-23
} 24 W. Days Departmental Meeting = 20-12-2023
[Commerce Council Farmation 22-12-2023
anuary Departmental Meeting 12-01-2024
26 Days Republic Day 26-01-2024
| 15t week of F Workshop on Financial Literacy 29-01-2024
February- 23 21/02/2025 e e Workshop on Career Opportunities in 30-01-2024
Waorking days "~ |3rd week of February Commerce
Project Topic allotme 1 Febry
March- 24 Working ok of MAare | [February Add - on Course for M.Com students 05-02-24 to 19-02-24
= - - e 24 Days Internal Test of U G Student 12-02-24,13-02 and 16.02 24
April- 23 Working |Internal Ex M.Com 2nd & L week of Apri ! :
d Internal Assessment { B.Cor 2nd week of April J SEpwa Foolh 2apza0
ays PTM for P G students 26-02-2024 [




Programme Qutcomes (POs) for B.Com.

|

Upon completion of B.Com. Degree programme, the graduates will be
able to:

Understand the concepts, principles and practices involved in
undertaking business ventures.

Develop financial, cost, auditing, entrepreneurial, marketing and
managerial skills.

Understand the legal guidelines relating to the business activities.

Gain expertise and exhibit professionalism in Business Accounting, Income Tax
assessment and GST calculations.

Acquire and apply ICT skills in business operations.

Be an expert in business correspondence and effective in communication.

Pursue CA, CMA, ACS, CFA, M.Com., MBA and other career oriented
programmes.




- COS No.
col

CO2
CO3

CO4

COURSE OUTCOME FOR
B.com 15t Year

Course Outcome Statement For Environmental Studies

Give information about the environment and the resources to act
at our own level to protect them.

Analyse the roles of organisms as part of interconnected food
webs, populations, communities, and ecosystems

Understand the scale dependence of biodiversity and its
measurement.

Learn how to assess pollution sources, study exposure pathways
and fate, und evaluate consequences of human exposure to
pollution and its impacts to environmental quality.

Balance our economic, environmental and social needs. allowing
prosperity for now and future generations.



- COS Course Outcome Statement For Hindi COS Course Outcome Statement For

- NO. Language NO. English Language
Joolds], 3eldlg, YR Ud Shgledl sl COl  To teach the value of English
FIST HY b [FF T T F grammar in effective
9T geTcAs W TgsC hY communication & to articulate the
Hehdl | correct form of tenses.
mmﬁf T FIAIOT UG HIAdT I CO2  To discover the ability to read &
_ﬂT@EIT HT Gehdl| write by illustrating them the skills

of writing & reading.

SIANT o 3T ATHT &l 3oold T CO3 To discover the different structures

KIS 31331T5r H HTST hT &THAT hl of sentences & correlate them

faehTE Y Hehel | according to the need of
communication.

HFIX 3R T & ST fEHTYTeHS C04  To reframe the extract of multi

W TIST Y Tehal| diversity in language by using voice
& narration.

AT & 3T TOr 1 aola wa CO5  To write and modify the complete

mﬂﬁw $T gishaT S &aa=r structural details of paragraph

C2y ml writing and becoming able to read

more effectively.




- COs NO. Course Outcome Statement For COs NO. Course Outcome Statement For '

Financial Accounting Business Communication
COl1 Students will know accounting Standard COl1 Students will be able to define the
while recording transactions with GST and concept and significance of Business
preparing Representing& reproducing communication.

Primary records of transactions including
Journal, Ledger and Cash Book.

Students will learn how to Prepare Trail coO2 Students will be able to Classify
balance, Final accounts, Depreciation and Corporate communication.
Rectification of error while running a

business.

To Demonstrate accounting process under CO3 Students will be able to implement
accounting system. writing Skills in essential elements of

Effective Business letter.

Students will able to prepare Hire-purchase C04 Define Report writing and its types.
accounts and Branch account.

Knowledge of partnership accounts will help CO5 Students will be able to analyze
our students to run partnership Business. verbal aspects of communication and
Proxmics.



COs NO.

Ca

CO2

CO3

CO4

Course Outcome Statement For
Business Regulatory Framework

Students will be able to understand the
business terms and provisions of Business
Law.

Students will be understand Indian contract act
1872 as well as special contract act to their day
to day life.

Student will be able to understand sale of
goods act 1930,Negotiable instrument act
1881, Information technology act 2000,Cyber
crime act 2012 related to e-business only.

Students will able to understand Consumer
protection act 2005 and amended act 2019.

Jfﬁi

COS NO. Course Outcome Statement For

COl

CO2

CO3

CO4

Business Environment

Students will be able to understand
relationship between environment and
business.

Students will be able to demonstrate
and develop conceptual frame work of
international business environment.

They understand government policies
and its smooth functioning of business
organisation.

Students will be Understand the
concept of GDP.




. [ COS NO. Course Outcome Statement For Business Economics

Students will be able to understand business economics and
effective role of business economist in business.

Students will be able to understand input used in production and
the output its cost, consumer satisfaction.

Students will be able to understand market mechanism and
behaviour of firm.




COs NO. Course Outcome Statement For Hindi

COl

COURSE OUTCOME FOR
B.com 2" Year

Language

fecr omwr o fafaer &9 3rf@=zarieq,
SUGgINe hioaATsdr, O 3T ifgar &1
mﬁmwmﬂwwmﬁ
faeRiee aHsT el

COs NO.

COl

Course Outcome Statement For | A
English Language

Effective reading and understanding
on different subject on science,
Formulation of accurate answers with
reference to the context, helped to
learn how to recall and improve
vocabulary, precise writing. this
again has thought to be able to write
effectively and expanding an idea.
Learning by revising and recalling the
topics of grammar.



COs

NO.

COl

CO2

Course Outcome Statement For
Corporate Accounting

To make student capable to understand cCOl
corporate culture and importance of

management incorporate sector by making

all accounting statements ,preparing P&L

account and final account and other

important accounting concepts to make
management confident to taking any

managerial decision.

Valuation of Goodwill and Share of any cCO2
company and to determine the accounting

process of amalgamation and internal
reconstruction and accounts of holding

company and by giving its knowledge

make students more confident to
understand the corporate accounting.

COs
NO.

Course Outcome Statement
For Company Law

To make them understand the
fundamentals of company, legal
aspects, Formation of company and
the legal document for formation of
company.

To make them aware foe companies
management, various types of
decision and meetings in the
company and rights and powers of
the shareholders.




COs Course Outcome Statement For COs NO. Course Outcome Statement
NO. Cost Accounting For Principal of Business
Management

Students will be able to learn various To make them understand about

inventory valuation methods and concept of management,
maintains of stock, classify labor cost, management role and function —
use of labor cost data for decision planning and decision making.
making.

CO2 Students will be able to learn about cost CO2 To make them understand the
principal how to make statements of concept of centralization and
cost and cost sheet, contract cost decentralization, concept of
calculation, process costing, standard motivation and leadership and

costing etc. effective control system.




COS Course Outcome Statement For COS Course OQutcome Statement For

NO. Business Statistics NO. Fundamentals of
entrepreneurship
COl To understand statistical data analysis and COl The purpose of the subject is to
their implementation in summarizing and provide orientation towards

justifying data, data variability enhancing entrepreneurship as a career option and
their ability to make informed business encourage creative thinking for
decision. effectiveness at work.

To develop competence to use statistical To make them understand the theories
tools, method of measuring changes in of entrepreneurship, socio economic,
economic variables, forecasting technique legal environment to determine to
and methods to make them familiar with the opportunity for new establishment,
theory of probability. source available for raising funds,

entrepreneurial behavior, social
responsibility of entrepreneur, EDPs
of government and role of entrepreneur
in economic growth.



COURSE OUTCOME FOR
B.com Final Year

Course OQutcome Statement For
Hindi language

ARG ATaT & _dfey & 3R TOifgcy
frfFaaea Hr e I3 Fr
TIAYUT, FATHT UF & 31T Ud UahR,
AT & Aged AT I HHST Hehdl |

COS
NO.

COl

Course Outcome Statement For
English language

Improved effecting reading and
understanding on different subjects,
summarize a given text, evaluate a
text, able to represent accurate
answers with reference to the context,
improve vocabulary, the antonyms,
synonyms, and how to construct a
new word, prefixes and suffixes,
Grammar already covered in previous
classes has further strengthen the
foundation of the English language.




COS
NO.

COl1

CO2

COS
NO.

Course Outcome Statement For
Income tax

Students will be able to define income tax COl
system properly, different tax provision,

taxable income under the head salary, house

property ,taxable income from PGBP under

the head business or Capital gain and Income

from other sources.

Students will be able to explain clubbing, CO2
standard deduction under section 80C To

80U, Set off and carry forward of losses and
computation of total income. Students will be

able to submit income tax return, advance tax

and tax deduction at source, tax collection,

appeal and penalties.

Course OQutcome Statement For

Auditing

The course aims to imparting
knowledge about the principal and
methods of auditing and their

application by making them summarize
the audit and other assurance ,corporate
governance, internal and statuary audit,

types and objectives of audit,
recognition of risk assessment, audit
planning, documentation and audit

evidence, internal check, test of control

and audit procedure.

Making them compare the finalization

of audit report and types of audit report

and explain vouching of trading
transaction. Verification assets and
liabilities, audit in non-profit
organization, cost audit, tax audit,
management audit.




COS Course Outcome Statement For COS Course Outcome Statement For
NO. Indirect tax with GST NO. management Accounting

COl Students will be able to understand the law ~ COl  To explain the management

regarding valuation of custom duty, accounting concept, ratio analysis,
Chhattisgarh state excise duty and Fund flow and cash flow statements,
valuation of fixed duty, knowledge absorption and marginal costing,
regarding goods and service tax, classified the budget of profit and
exemptions and registration. The course planning, control of budget. Break
target to make students able to understand even point, Standard costing and
taxable value under GST and apply various analysis.

provision of input tax, credit scheme under
GST.



COS
NO.

Course Outcome Statement For COS
Financial Management NO.

To make them understand the different
financial management technique, financial
planning, capital budgeting, to classify the
concept of cost of capital, capital structure
theory, dividend policy, management of
working capital in business and working
capital requirement.

Course OQutcome Statement
For Financial Market
Operation

To make them understand the
working of financial market in
India, Indian money market
composition and structure,
contract and regulation act, SEBI,
discover about functionaries of
stock exchange and financial
services of market.




COS Course Outcome Statement For COS NO. Course Outcome Statement

NO. Principals of marketing For International marketing

COl1 This subject help students to understand COl1 Students will be able to understand,
marketing scope and nature, marketing mix, difference between domestic and
analysis of marketing environment and international market, selection of
various marketing components, importance of foreign market, concept of
consumer behavior in marketing planning, international product planning,
target market, concept of product, product designing, pricing, after sales
cycle and its various stages distribution services and factors influencing
channels and various methods of promotion. international price, product

promotion, international distribution
channel and logistic decision and
steps 1involves in export business




Course outcome for
M.com 1st Semester

COS Course Outcome Statement For COS NO. Course Outcome Statement
Managerial economics For Advance Accounting

Students will be able to understand nature To make the students understand

and scope, objectives, importance, shares and debentures, financial
fundamental economic concepts economic account and proper knowledge and
theories ,economists role and responsibility. adjustment, reconstruction,

amalgamation and liquidation of
To make students understand market demand company.

theory of customer choice demand
forecasting techniques production function
etc.



COS Course Outcome Statement For
NO. Income tax law and Accounts

CO1 Students will be able to define income tax
system properly, different tax provision,
taxable income under the head salary,
house property ,taxable income from

PGBP under the head business or Capital

gain and Income from other sources.

Students will be able to explain clubbing,
standard deduction under section 80C To
80U, Set off and carry forward of losses
and computation of total income. Students
will be able to submit income tax return,
advance tax and tax deduction at source,
tax collection, appeal and penalties.

business decision.

Course Outcome Statement |
For Statistical An analysis

To understand statistical data
analysis and their implementation
in summarizing and justifying
data, data variability enhancing
their ability to make informed

To develop competence to use
statistical tools, method of
measuring changes in economic
variables, forecasting technique
and methods to make them
familiar with the theory of
probability.




COS NO.

Course Outcome Statement For Corporate Legal
Framework

The objective of the course is providing knowledge of various laws
infusing business operation. Students will be able to understand
companies act 1956 with amendments 2013 and 2019. With all
provision of SEBI act 1992, Negotiable instruments, Consumer

protection act, WTO, FEMA act 1990, TRIPS and TRIMS.



Course outcome for
M.com 2™ Semester

Course Outcome Statement For
Business Economics

To make students understand cost theory
economic value analysis short and long
run cost function law of variable
proportion, law of return to scale, market
condition, price determination, firms
equilibrium, perfect competition,
monopolistic competition, oligopoly and
monopoly competition, Business cycle,
theories of business cycle, inflation etc.

Course OQutcome Statement
For Specialised Accounting

To unable the students
understand accounts of general
insurance companies, banking
companies, public utility
concern, double account system,
royalty accounts, investment
account.



| COS NO.

Col

Course Outcome Statement For Advance
statistics

To understand statistical data analysis and their
implementation in summarizing and justifying
data, data variability enhancing their ability to
make informed business decision.

Students will be able to understand various
estimation techniques, Association of attributes,
control chart process capability analysis,
sampling techniques, interpolation and
extrapolation.

COS NO. Course Outcome Statement For | ©

COl

Business law

The objective of the course is
providing knowledge of various laws
infusing business operation. Students
will be able to understand companies
act 1956 with amendments 2013 and
2019. With all provision of SEBI act
1992, Negotiable instruments,
Consumer protection act, WTO,
FEMA act 1990, TRIPS and TRIMS




COS
NO.

Course outcome for
M.com 3rd Semester

Course Outcome Statement For COS NO.
Advance cost accounting
Students will be able to learn various COl

inventory valuation methods and maintains
of stock, classify labor cost, use of labor cost
data for decision making.

Students will be able to learn about cost
principal how to make statements of cost and
cost sheet, contract cost calculation, process
costing, standard costing etc.

Students will be able to explain the concepts
of budgetary control and zero base
budgeting, performance budgeting etc.

Course Outcome Statement
For Management A ccounting

To explain the management
accounting concept, ratio analysis,
Fund flow and cash flow

statements, absorption and marginal
costing, classified the budget of
profit and planning, control of
budget. Break even point, Standard
costing and various analysis



COS Course Outcome Statement For COS Course Outcome Statement |

NO. Accounting For managerial decision NO. For Management Concept

COl1 Students will be able to define the concept COl1 To make them understand about
of managerial decision, strategic decision concept of management,
making, change in cost volume, BEP, Actual management role and function —

and standard costing. planning and decision making.

To make them understand the
concept of centralization and
decentralization, concept of

motivation and leadership and
effective control system.



COS
NO.

COl

Course outcome for
M.com 4th Semester

Course Outcome Statement For COS
Principal of marketing NO.
This subject help students to understand (@8]

marketing scope and nature, marketing
mix, analysis of marketing environment
and various marketing components,
importance of consumer behavior in
marketing planning, target market, concept
of product, product cycle and its various
stages distribution channels and various
methods of promotion.

Course Outcome Statement
For International of
marketing

Students will be able to
understand, difference between
domestic and international market,
selection of foreign market,
concept of international product
planning, designing, pricing, after
sales services and factors
influencing international price,
product promotion, international
distribution channel and logistic
decision and steps involves in
export business




COS
NO.

COl

Course Outcome Statement For
Advertising and sales
management

Students will be able to understand
Advertising concept, scope, objectives,
functions and role of advertising in
marketing mix and its process, pre-
launce advertisement, advertisement
media, importance of advertising
message, promotional management
which include advertising, role of
advertising agencies, advertising
budget, advertising and sales promotion.

COS
NO.

COl

course Qutcome Statement
For Marketing Research

Define marketing research,
marketing research and
information system, research
methodology, research design,
organization of marketing
research, motivation research, new
research.




CROSS-CUTTING ISSUES

The Cross — cutting 1ssues like Gender, Environmental sustainability, Human
Values and Professional Ethics, etc. find an ample space when it comes to

« applying them positively into the curriculum. We believe in maintaining a
healthy environment for all the students. The curriculum 1s designed by the
college itself does include many of these aspects.

*Human Values:

Values are something which 1s desirable and worthy of esteem for their own sake.
Human values are which help us to live in harmony with the world. The
following courses describe the Human values.

1.Principles of Management

| 2.Effective Communication

3.Marketing Environment

4 'Transparency and social responsibility includes protecting environment.
5. Human values are the basis of business ethics.

6. Human values encourage ethical behaviour in business.



—

mProfessional Ethics:

The courses mentioned below describe professionally accepted
standards of personal, business behaviour, values and guiding
principles. Codes of professional ethics are often established by
professional organizations to guide members in performing their
job functions according to sound and consistent ethical principles.

1.Advertising and Sales Promotion

2.E-business and E-Marketing

3.Business Ethics & Corporate Social Responsibility
4.Organizational Behaviour and development
5.Marketing & Financial Management

6.Business Environment

7.Corporate Governance

8. Entrepreneurial Management




=Gender:

The courses below which addresses Gender 1ssues by providing the
skill-set necessary for lifelong learning and provide the opportunities
for the students to explore subjects or areas of interest. It teaches
cquality in gender and also about action against bias.

1.Gender Studies.

2.Foundation course.

3.NSS Studies.

"Environment and Sustainability:

Environmental studies appreciates the ethical, cross-cultural,
historical context of environmental issues and the links between
human and natural systems. This enables the students to learn about
the eco-system and other environmental factors. They also learn
measures to protect the environment and are made aware of global
warming and other related issues.




1 2018-19
2 2019-20
3 2020-21
4 2021-22

2022-23

Students Strength of
B.Com

I
726

817

855

860

779

II
22

540

534

676

627

<~ ¢ SNO YEAR B.COM B.COM B.COM

111
413

358

438

505

629

M B.com |
M B.com |l

B.com lll



Students Strength of
M.Com

© SNO. YEAR M.COM M.COM il
I 11 .
1 201819 72 51 i .
2 201920 79 58 4 rre
S i 0N
3202021 56 70 R e
4 202122 55 50 EEEE - |
5 202223 72 52 BB EB
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Result Outcome

. 'SNO YEAR B.COM B.COM B.COM
| | 11 111

64% 82% 91%

2018-19

2019-20 84% 87% 64%

2020-21 100%  100% 100%

2021-22 100%  100% 100%

2022-23  60% 75% 89%



Result Outcome

/' SNO. YEAR M.Com M.Com
~ 1 11|

2018-19  79% 73%
2019-20  87% 72%

2020-21  100% 100%

2021-22  100%  100%

o i

20%

2022-23  57% 96%
0%
2018-19 2019-20 2020-21 2021-22 2022-23




MOHAMMAD
AKBAR
Former
Minister In
Congress Gov.
1979-80
(Student of
Durga
Mahavidyalaya)

ALUMNI SUCCESS STORIES

UPADHYA ANSHUMAN
BRIJMOHAN ' BARDAN
AGRAWAL SANJEEV Former
SHUKLA Minister of Senior Financial
MEMBER OF }| IPS ~ Chhattisgarh Management
THE " Legistrative Officer, Asian
LOKSABHA | 1987-88 Asembly Development
1.981‘82 (Student of 1997 Bank, Manila
LA ' Mahavidyalaya) Durga 1997
Student Union) Mahavidyalaya) (Student of Durga

| Mahavidyalaya) J




Amenities and Resources

oO—

Sufficient Research
Classrooms Center



Extra- curricular
activities

Details of curricular activity Date

Commercial visit- Mainpat Chhattisgarh  06/02/2020
for M.Com students

Induction program for B.Com 1% year 27/09/2023
students

Formation of commerce council 22/12/2023

Add-on course (Based on stock market) 05/02/2024-
19/02/2024

Parent- teacher meeting 26/02/2024




Photographs of Extra curricular activity 3

i v

v
umnmza

A 4 ) GPS Map Camera

Raipur, Chhattisgarh, India |
_ 02, Moudhapara, Raipur, Chhattisgarh 492001, India ’

Lat 21.249728°

Long B81.635727°

22/12/23 12:59 PM GMT +05:30 k

T — AT T et

\




Durga Mahavidyaz

¥a Raipur (¢ ¢ )
FPartment of Comm_ert:e

t on Stock Market

% Depamﬂﬂﬂ 0f Lo
ree Person : CA Pyshkar Jain, CA Achin Nahata
2 Days Cou Feb to 19, Feb 2024

Add On Course or PG Stygents Durga @‘QHQ’SE Rﬂmﬂf'
on Practical Aspec _h e




Waaﬁmaﬂ

(5 Dok oLy )
T e

STUDENTS INDUCTION
Bl | TROGRAM (SIF) b




i ]
\.
|

— GIJ ; T
ety Raipr |
i ent of Commerce

mﬂ!cﬂm”mmm { C j.ij-’F'.
Based onPrctcal Aspecton Stock Market
[mm.umm.mwmm ]

b

¥

__f2bgsCouseomSFebto 19 Feb204 | | -
" Bl Pt Pl Pt Do Sauka|
e —

S5 k. | A OnCourse o P Sudents
Based on Praclicalnspect on Stock Harket

rson: Wushhardam;cuchmﬂa it
| BCourse from 5 Feb to 19 Feb 2024 /) 1/
l v‘ | Raipur,CT,India : - o - ok Pl 1 ok ke el
Street Number 1, Modapra, Raipur, 492001, =< =
. CT, India
Lat 21.249855, Long 81.635767
02/06/2024 08:20 AM GMT+05:30

¥ # Note : Captured by GPS Map Camera [ 4 -~ g
| e s || ||| E——

1) 6Ps Map Camera

—

K 675 Map camera

. Raipur, CT India

Street Number 1, Modapra, Raipur, 492001,
f T, India
4% Lat 21.249886, Long 81.635746
08 02/13/2024 08:42 AM GMT+05:30
: s- Note : Captured by GPS Map Camera






Remedial
1\ Classes

O |
Parents — Best | Assignment &
Meeti > - Evaluation
| mE practices

Addeon — — Som
Course l eminar

Workshop



~ Teaching Learning Methods

Class Room
Lectures Student Centered
(Oral & Written Method
Method) -

E- y
1 | Learning | [ .
Unit-Test & | Online Pll‘:ajfﬁnbagd
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SWOC ANALYSIS
STRENGTH |

“* A Rich History of Research.

“*Rich Alumni Network.

¢+ Highly Qualified, Experienced, Motivated & Committed Faculties in the
Department.

¢+ Teaching Learning Process 1s Very Effective.

“* We Provide Knowledge About the Opportunities in higher Studies Like M.
Com, C.A., C.S., CMA, ICWA, Ph.D. , MBA etc.

“*We Guide Slow Learner’s Through Remedial Classes.

¢+ The Academic Results Are Very Good & Many of Our Students Hold
University Topper’s Position.

“* Through Commerce Council We Provide Our Students a Platform that
Helps Them for Their Overall Development.




WEAKNESS

¢ The Confirmed Curriculum Framed by the University Limits
Practical Exposure of Our Students.




OPPORTUNITIES

*»To Provide Guidance to Students regarding job
opportunities in various fields.

+*To motivate our students to build their future
from time to time.

**More research oriented activities can be
promoted.

**We can motivate our students to start their own
business due to their understanding in business &
finance.




CHALLANGES |

¢ The biggest challenges is to bridge the gap between theoretical
knowledge & practical experience.
¢ Our major challenges 1s to keep balance between old and new

education policy.

¢ The students from the weaker socio economic and rural background is
the biggest challenges for our department.

¢ Adopting and updating the technologies related to teaching and
learning 1s the biggest challenges for our department.




Forward Looking Plans

¢ To conduct seminars and special lecture
programmes 1n a regular intervals.

¢ To establish commerce and business lab.
¢ To prepare students for employability.

¢ To organize campus drive in the college
campus for the B.com and M.com students.
¢ Development of modern infrastructure
for teaching and learning.







